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Our pick of recent deals from f i m  up to fioom. And our no-nonsense take on finance trends. 

ho says sex sells? 
:tually, Myla does. Now 

it's going global 
m %a 

ft's a curious ale but the sex industry h 
done well in the City. Sex sells m a g a z i m  
movies, but respectable City gents don't seen 
like it up 'em. Or maybe they do. Myla 
lingerie and, ahem, sex toys, and it's j 
offa multi-million pound mund offi 
key investors induding Octopus Asset 

rw4 
T' 

Management (which put in m,ooo) and 
specialist retail investor The Duet Gmup. Niq 
Hampson and Charlotte Semler, founders of1 
high-end "sex life arcerrories" firm. have ah 
seemed to be good at fundraising for their 
company, which sells its wares thmugh Mylr 
outlets in London, Paris and New York, 
concessions in  Liberty and Selfridges, and mail 
order. When they set up In 2000, they wba 
the tidy sum offim. "We were lmit~d'in'to seb 
one potential Investor on a Friday sltemoon," 
Hampson recalls. W e  had the feeling we'd 
been asked in -use the guys there thwgM 
it might be a bi of a laugh." Yet she and 
Semler got beyond the giggles and convinced 
the imestorr to commit. 
Since then, Myla has raised between PI50,ooo 
and fMo,ooo a year, mainly thmugh existing 4 

investors and angels, to pmpel turnover to am. 
This time, they knew they had to aim higher. 
"Our brand punches above its weight," says 
Hampson. W e  had to expand on an inte 
tional w l e  to capitalire on it." So, the 
found strategic partners, partly in the lbm of ,' 

the W, but a h  by getting lwo Mil experts, A 
Leo and Daniel Gestetner, on the board. Whare 
many founders might haw bristled at the idea 
of sharing the reins, Hampson and Semler are 
pragmatic. "The business is not w r  baby," says 
Hampson. "There was no point trying to 
expand on our own only to struggle." 

Opening stores and concessions in the US, 
Eumpe, Asia and the Middle East, Hampson says 
"we want to be the top sex liie a- brand 
in the world. We have to be ambitious because 
I don't think you can do this on a small scale." 


