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Myla goes on the market



UPMARKET lingerie brand Myla is exploring a possible �m sale just weeks after rival label Agent Provocateur was sold to private-equity investors. 



The business, which has a presence in Harrods and is planning to expand in America, has been owned for the past two years by a group of investors including entrepreneur brothers Daniel and Leo Gestetner, Duet Group, a hedge fund, and Octopus Asset Management, a venture-capital group. 



They became involved in October 2005 after the business ran out of cash and needed to find fresh investment. The consortium has put in about � to grow Myla since acquiring the business and sales are expected to hit � this financial year, up from � at the time of the deal. 



Since the sale of Agent Provocateur to 3i last month, Myla has received a number of approaches from parties interested in acquiring the business. The shareholders have responded by hiring Cavendish, a corporate-finance firm, to explore the options, which could include a sale. 



Analysts estimate Myla is worth �m to �m although some think it could fetch a higher price than that. 



The company is loss-making, but is profitable before head-office costs are taken into account. The shareholders have expanded the head office and think that, by growing sales, they will be able to meet the increased costs. It should reach profitability in 12 to 18 months. 



Myla, founded in 2000, is opening two more stores in America to add to its sole outlet in New York and its 10 shops in the UK and Ireland.



Financial Times, Matthew Goodman - Dec. 16 2007
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